Navigating Social Media to Build Your Practice

Module Four:
Getting a Website
By Tracy Ray

	
  

1	
  

Reminder: More clicks,
activity, comments, views &
shares positively impact your
page rank over time making
your site more visible!
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You do not need to know
everything there is to know
about building a website in order to
create a successful one.
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PART ONE: DIY OR BUY
You have options for building a website
1. Do it yourself (DIY)
2. Hire a High School kid
3. Hire A Professional Geek
4. Use a Turn-Key Website builder
Huge consideration: Shopping Cart
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Pros and Cons of DIY
PROS
•
•
•
•

Will save you money
Make changes any time you want
Handle technical problems in your time frame
Learn a new program

CONS
•
•
•
•
•

May take you more time to build
Must make changes yourself
Must tackle technical problems yourself
Must navigate a learning curve
Setting up a shopping cart can be an arduous
process

Even if you know nothing about building websites, you
can still do it yourself. A consultant can get you
through the tough spots.

	
  

5	
  

Pros and Cons of a High School Student
PROS
• Will save you money
• A student will know work-arounds & short
cuts
• You’ll learn a wide variety of computer skills
beyond website building if you ask questions
• Once it’s built, maintenance is all you have to
deal with

CONS
• May tax your patience
• Work arounds & short cuts can become
technically problematic down the road
• Sometimes aren’t the greatest at teaching you
what you need to know to take over
• You’ll have to learn the platform anyway to
tackle changes and problems

Unless the kid you hire is a relative, you’ll have to be
prepared to take over cuz that kid will disappear once
the work is done.
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Pros and Cons of Hiring a Geek
PROS

CONS

• Save time
• Sites are usually built correctly
• The builder knows what you need even if you
don’t
• They maintain and tackle technical problems
• Many offer hosting

•
•
•
•
•
•

Web builders are notoriously unresponsive
Wait time for changes is often long
May try to sell you on things you don’t need
Limited to their scope of expertise
Often won’t give the time needed to keywords
It’s not unusual for them to ‘disappear’

Geeks do great work! But they’re notorious for
disappearing after the site is up and running.
Of course there are exceptions!

	
  

7	
  

Pros and Cons of using a Turn-Key Website builder
PROS
•
•
•
•
•
•

Fast
Shopping cart available
Convenient
Good foundation to build upon which to grow
They’ve thought of everything
Hosting is provided

CONS
• While somewhat competitive, they can be
Expensive
• Tech support can be less than responsive
• Being ‘TurnKey’ doesn’t mean automatic traffic
but many will promise you the moon
• There can be some nickel-n-diming
• Duplicate content
• Duplicate layouts

Wix.com, Weebly.com or CoachingWebsites.com are
examples of a turnkey website building program. They
offer packages, upping the price as you add features.
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Example: Weebly

§ “Weebly” will be
somewhere in your
domain name
§ “Weebly” will be in
your footer
§ No Shopping cart
	
  

	
  

§ No	
  video	
  or	
  audio	
  
§ No	
  header	
  slide	
  
shows	
  
§ No	
  shopping	
  cart	
  	
  
§ No	
  digital	
  goods	
  

No	
  digital	
  good	
  sales	
  
No	
  inventory	
  
management	
  	
  
No	
  shopping	
  cart	
  

§ All available bells-nwhistles are yours
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Example: CoachingWebsites.com
A little overwhelming
	
  
This is a cool feature!
	
  

This is NOT a COOL
feature! DUPLICATE
content is not good for
your site.
	
  
This is a must feature!
	
  
Wow! Fast!
	
  
Whoa! $708 per year
compared to $300 for
Weebly	
  or	
  roughly	
  
$100	
  for	
  a	
  WordPress	
  
site.	
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I recommend one platform for DIYers …

WORDPRESS
for 3 reasons:
1. CUSTOMIZABILITY
2. SEARCH ENGINES LOVE IT
3. AFFORDABLE
This doesn’t mean I’m against turnkey website builders! If you’re budget allows for the added expense, they might be the best
fit for you.
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WordPress.COM	
  

Self	
  hosted	
  free	
  blogging	
  tool	
  
with	
  signiJicant	
  limitations.	
  
Not	
  ususally	
  best	
  for	
  a	
  
business	
  website.	
  
For	
  a	
  fee	
  you	
  can	
  have	
  
"WordPress"	
  removed	
  from	
  
your	
  domain	
  name.	
  	
  

WordPress.ORG	
  

You	
  pay	
  for	
  hosting	
  and	
  your	
  
domain	
  name	
  elsewhere	
  but	
  
your	
  site	
  has	
  virtually	
  
unlimited	
  capability	
  which	
  
you	
  control.	
  	
  

WordPress	
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At	
  a	
  Restaurant	
  
(WordPress.COM)	
  

Number	
  of	
  guests	
  is	
  limited	
  
(you	
  can	
  only	
  seat	
  12).	
  
Menu	
  items	
  are	
  limited	
  
(Guests	
  get	
  chicken	
  or	
  
steak).	
  

In	
  your	
  home	
  
(WordPress.ORG)	
  

Invite	
  as	
  many	
  people	
  as	
  
you	
  want	
  and	
  serve	
  any	
  
food	
  you	
  choose.	
  Stay	
  up	
  
all	
  night	
  if	
  you	
  want	
  to.	
  

You	
  Host	
  a	
  Party	
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Part Two: Your domain name
Choose a name that has your keywords in it and make a list of possible
domain names. Then Google them. If a website pops up, you know the
name is taken.

TIP: When you
research a domain
name, NEVER go to a
seller to do your
search unless you’re
ready to purchase
right then.

	
  

TIP: Purchase your
domain name from
your chosen hosting
company. This will
save you the trouble
of transferring your
domain name later.
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Part Three: Hosting
If you opt for using a turnkey website builder, you won’t need to worry about hosting as it is usually
provided either as part of the package.

3 Common types of webhosting available:
Shared Hosting: Like living in an apartment. You share the space with others. What
you do in your area can affect others and vice versa. $
VPS Hosting: Virtual Private servers. Like living in a townhome. You share the
property but you have fewer people, more space and more leeway for how you
decorate your space. $$
Dedicated Server Hosting: Like owning your own home. It’s all yours, shared with
no one. $$$

For most coaches, Shared Hosting is perfectly adequate.
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Best hosting providers:
InMotion Hosting – My personal favorite
My affiliate link: https://secure1.inmotionhosting.com/cgi-‐bin/gby/clickthru.cgi?id=TracyRay

HostGator – Gets consistent rave reviews
BlueHost – Very reliable, robust hosting
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Part Four: Necessary Elements of a Website
Basic Pages
• Home Page: the page where people first land
• About page: tells about you as a person and credentials
• Contact Page: contact form or mailing address
• Pricing Page: per hour or package pricing
• Your Practices: specific description your method of coaching – a “Work with me” page
• Blog: consistent blogging keeps your page fresh
• Your social buttons (Facebook, LinkedIn, Twitter etc)
Other types of pages to consider:
• FAQ
• Resources
• Shop: if you have a book or other product
• Speaking: if you book speaking engagements
Things to add as you grow:
• Opt in forms to capture email addresses
• Affiliate links for books you recommend (example found at PinkPigeonMedia.com)
• Testimonials

The important thing is to start.
You can change things on your website at any time.
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Q&A

Q: Best book on this topic?
A: WordPress To Go. You’ll find it on my website in the sidebar for Recommended Reading
http://pinkpigeonmedia.com/
Q: Best options for developing a site, relatively low-cost for a start-up?
A: Quickest – one of the turnkey’s in the module. Low cost – WordPress + Hosting.
Q: Great examples of effective coaching websites
A: I like http://www.positivityblog.com/ for its simplicity and http://9tenetsonline.com/ for
his opt in usage.
Q: How early in my training should I set a website?
A: Now. Keep in mind, every website is a constant work in progress. You add to and take
away as needs and products change. Even a super simple one with a couple of pages is
better than none at all.
Q: I got stuck when I was supposed to name my niche...which I still don't know, so I
abandoned my website...suggestions?
A: Make a decision on your niche, and build from there. This is a just do it moment. If you
find in time that your niche needs to grow or change, then grow and change it. Just Keep
moving forward!

	
  

Q: I have a blog website through wordpress, but I am having difficulty trying to build it to
look the way I want it to look. Do you know of any resources?
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A: This depends on: 1. Is this WordPress.com or .org? and 2. What you mean by “the way I
want it to look”. If you are unhappy with the theme you’ve chosen, start there. Find a website
you love so you can find that particular theme. To find out if the website you love is a
WordPress site and what theme it uses, copy and paste the URL into
http://whatwpthemeisthat.com/ to reveal the name of the theme.
Q: I have a very outdated website in the hands of a well-meaning friend, who's determined
he should continue. He doest want to let it go! And I want a new website that fits my needs
and clients now. Am thinking of an interactive Wordpress website which I can manage (of
course). Can you help me?
A: I can help you create a new website but I can’t pry your friends fingers off the one you
have. :o) Contact me for a consultation and we can figure out what’s next! My initial 30
minute conversation to evaluate is free. My subsequent consultation fees can be found here:
http://pinkpigeonmedia.com/consultation/
Q: I may be late. Is there going to be a chance to listen later?
A: Sessions are recorded.
Q: If hiring someone to design a site and logo, how do you recommend navigating the wide
variety of pricing. What's fair? I've purchased a domain name, but how do I know if I own
content on a site, if the designer is doing some content writing for me?
A: Prices vary of course, depending on what you want on your website. For instance,
creating an eCommerce website complete with a shopping cart is a far more expensive
venture. I create WordPress website for between $800 and $1200 but I’ll add on if you need
shopping cart set up. If you are paying for hosting and your domain name, the site ownership
belongs to you.
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You can get a good logo created for you by designers found on Fiverr: http://lp.fiverr.com
YUP, you can get stuff done for five bucks. But also note the answer to the question below …
Q: Is it good to "buy" a domain from Wordpress for $18 a year? Is it actually renting, and if so
does that mean that if the site gets a lot of action, Wordpress can hike the prices? Would it be
better to buy the domain name from somewhere else? If so, where?
A: I always advise buying your domain name from your hosting company. I use InMotion
and buy my domain names from them. And YES, in a sense you really are renting the name
because you must renew every year in order to keep the name. But as long as you do, no one
else can use it. I have never personally experienced a price hike for a site that has increased
traffic.
I purchase domain names from InMotion including domain name privacy (which I suggest
everyone do). The price comes out to about $20 ($10 is for privacy). Yes, you can get a
domain name for less money – InMotion is a bit pricier than some. But it’s worth it to me to
protect my name, address and other personal info by buying privacy and its worth it to me to
NOT have to hassle with transferring my domain name from the seller over to the hosting
company.
Q: It seems difficult to create a .com domain name that is unique, search-engine friendly,
easy to remember and that reflects my particular niche. All the good ones seem to be taken.
Is using your own name with a .com acceptable for starting a coaching business, or is it a
better option to use a business name and go with a .net or .biz?
A: People are just so accustomed to .com that even if you go with .net or .biz, I’d still want to
see you secure a .com address. Yes, good names are taken, but keep in mind how searchers
will search. You want people to find you and your services even if they don’t know it’s a
coach that they need.
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If someone needs ‘relationship help’, they aren’t going to type into their search engine:
“Thriving Relationship Coaching” even though that name might seem good for a coaching
practice. Your searchers are going to search “relationship help” or “trouble in marriage” or
some other set of terms that speaks directly to what’s bugging them. So the word
“relationship” in the name is a good thing. Adding your name to that is fine.
It’s tricky to get out of your head to choose a name that will get you results. Consider the
following actions to help you:
1. Ask a half dozen of your friends “how would you search for me and my services online if
you didn’t know me or what my practice was about.”
2. Make a list of keywords from the perspective of your ideal client, because your domain
name isn’t the only driving factor for traffic. My own biz name breaks all the rules, but I still
have plenty of clients.
3. Peek at keywords on other coaches site by looking a their meta data. This article tells you
how: https://blog.kissmetrics.com/how-to-read-source-code/ From that info, you can take
keywords and use them for your domain name or on the pages of your website.
Q: Wordpress websites are very difficult to learn to build, and I've been looking at Wix,
Weebly and Web.com. Are there template based sites that you can recommend?
A: Web.com gets terrible reviews. While I’ve not experienced them first-hand, I’d do a lot of
review reading before I chose them. High Schools that teach website building often use
Weebly. I’ve played around in a Weebly site and it’s pretty easy to use. Wix is improving by
the day. I have a friend who uses wix on her site and she let me log in to see the inner
workings. The learning curve is a pretty easy one.
When you choose a platform, you nee to make sure it can handle what you want to do.
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Shopping carts, for instance, are considered heavy lifting, so you’ll want to make sure any
platform you choose can handle a cart if you need one.
Q: There are so many web hosting companies out there. I'm still trying to find a good one.
A: InMotion, hands down, my favourite. For this reason, I am an affiliate. If you choose
them, I would greatly appreciate you using my affiliate link:
https://secure1.inmotionhosting.com/cgi-bin/gby/clickthru.cgi?id=TracyRay
Q: What are the important features to have on a website?
A: I’ll add this to what I covered in the module on this topic: The most important thing is to
get started. You can always add elements and take elements away. Just create a basic list or
outline of what you think you want, and begin making steps.
Q: How much does hosting cost a month? Do the prices vary considerably and what do you
want to look for?
A: Prices do vary. Most hosting companies require you pay for an entire year up front. Most
are in the neighbourhood of $100 (save turnkeys). One thing you absolutely must make sure
your hosting company has is a cPanel that’s easy to get to. If you plan on using WordPress,
your hosting company needs to be able to handle that, too.
A: Is it best to use a template or have someone design it?
Q: Templates are great for DIYers. A designer will use one anyway although they may make
significant, deeper level changes. One of the truly expensive high end designers will do it
from top to bottom, but you’ll probably never be able to make changes to it yourself if they
do. At least, not without some training. I would always go with a template. And don’t over
think this. Even ugly websites can score clients. I’m not suggesting you have an ugly site, but
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I am suggesting that the look is not nearly as important as we all seem to think it is.
Q: If you were looking to add content and update information - is there an easy way to do
that?
A: Content is updated all the time – every website can be changed – nothing is in stone.
Whether or not YOU can do it really depends on which platform you use and how much
you’re willing to educate yourself.
Q: How do you make sure you show up in the search engines?
A. SEO, search engine optimization, can cause one’s eyes to glaze over. In simplest terms,
you need to use plenty of keywords to your particular practice throughout your site. You
need your website pages to be properly titled with keywords and you’ll be doing yourself a
solid if you utilize social media to drive traffic to your site.
Q: What are the various cost differences for options with websites? What type of website is
needed if you want to use some sort of booking service for pre-payment of services &
scheduling? Are there any do it yourself sites that will interface readily with a pre-pay type
scheduling service?
A: I would steer you in the direction of CoachingWebsites.com with the caveat that you must
be willing to entirely re-write their pre-written content. You don’t want any duplicate content
on your site. But other than that, and the fact that they are pricy, everything else you’ve
described in your question is in their package.
Q: What is your opinion of the various website hosting options out there - are any better or
easier to use and manage without hiring a website designer. What about the free ones like
weebly or wix?
A. Your hosting cost is built into their package. It’s like anything, the pickles on your burger
aren’t truly free. But as a turnkey operation, Wix and Weebly include hosting in the package.
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If you want to drop and drag, point and click to create a site, you can do that on both of
these platforms. But do deeper research based on the needs of your website. There may be
limitations that will make you think twice.
Q: What websites as well as strategies work best for consulting firms
where do we start?
A: WordPress is a terrific platform for a consulting firm. Here’s an example of a great website:
http://www.daugherty.com/
Strategy is another matter. In a nutshell, a consulting firm should definitely be utilizing LinkedIn,
Facebook, Twitter and potentially any other industry specific social network.
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CONTACT ME!
Let me know what you gained from this session. Are you excited about what you learned? Confused?
Overwhelmed? Contact me at TJ@PinkPigeonMedia.com
Need help?
Consult with me: http://pinkpigeonmedia.com/consultation/
Send me the links to your website or any social pages, and we can go over each one to link them, make
improvements or organize them.
I can walk you through how to set up your WordPress website. We’ll take it step-by-step so you can
manage it yourself when we’re done.
Source for Hosting: InMotion affiliate link
I’m an affiliate for InMotion because I love them almost as much as macaroni and cheese.
https://secure1.inmotionhosting.com/cgi-bin/gby/clickthru.cgi?id=TracyRay
Order WordPress To Go from my website under Recommended Reading in the sidebar of my website:
http://pinkpigeonmedia.com/
Resources to get you started using social media: http://pinkpigeonmedia.com/affiliate-resources/
Contact Tracy at TJ@PinkPigeonMedia.com
Or by using the contact form found at PinkPigeonMedia.com
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